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Methodology

General Population Study

e The main study is based on a total of 2,075 interviews completed with

Canadians aged 18+ using an online methodology between February
19 and March 5, 2020

sub-set of the key questions was re-fielded with a smaller sample of
1,000 Canadians over the weekend of May 15t-3"d to provide the most
up-to-date perspectives possible

e Data weighting by age, by gender and region, with a subsequent
weighting to homeownership type




2020
- Ownahome

- Own with no mortgage

B Rent

= Live with no rent

Stable homeownership trends

Key Differences:

= Millennials are more likely to rent their homes
(29%) and are less likely to own a home (58%)

« New Canadians (46%) and those in Quebec are
more likely to be renters (31%)




Future first time buyers

When do you expect to buy a home (among non-homeowners)?

-

-W Key Differences:
2020 » Millennials who do not own a home yet are
Feb/ [0 62% more likely to expect to buy their first home
Mar I within the next 24 months (24%)
2019 59% 19% May Update:
e — —
22% = Gompared to February/March, fewer Millennials
.. who do not already own a home expect to buy
2018 64% one in the next 24 months (15%)
—
20% m Within next 12 months

B Within 12-24 months
Mot within next 24 months
B Don't know




More intenders in May expect to put down less than 20%

Down payment expected for intenders

43% 10%

Key Differences:

47%
. - Current renters are more likely to plan to put down less
94% /o than 20 percent (52%). So too are those planning to buy
in a suburban area (48%), those in Quebec (47%),

Millennials (54%), and New Canadians (61%)

= Those buying in urban areas (67%) are more likely to put
down more than 20 percent

45% 0%

—
ﬂ

49% 12%

May Update:
« Increasing desire to use a smaller downpayment

38%

mE<10% ®m10-19% 20%+ mDon't know




Shift in home buying confidence

| would say now (Feb-Mar 2020) is...

A good time to buy A bad time to buy
May Update:
« Millennials are more likely to say it is a good
2020 May 22% 28% 21% time to buy (42%), while Gen X are more likely
to say it is a bad time (40%)

33% 30% - Those in Alberta (38%) and the Prairies (41%)
and those New to Canada (40%) are more
likely to say it is a good time to buy

2020 Feb/Mar. 30% 34% 18% Lk
+ Non-owners are more likely to say it is a good
) \ . time to buy (47%)
38% 23%

®mVery good
Somewhat good
Neither good/bad
Somewhat bad

mVery bad

m Don't know
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Financial Fithess

www.financialfithess.ca

srpiiss Discover your individual score to help assess your current
financial fitness level and get useful information.

e The Financial Fithess Index assesses
Canadians’ financial well-being, using
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2 ' n re b a range of behavioural and attitudinal
e e e e questions as inputs, while avoiding
2 1 am in great financial shape - | have set clear financial goals that | am well on the DLItCDmE measures |I|‘{E income or
way to achieving
wealth

" 1 arm in pretty good shaps - | have & general notion of what | want te schisve with
miy finances, and things are more or lesa going in the right direction

| am neither in great shape nor poor shape: | try to save when | can but | don't
saem to be gatting ahead

e Different measures and applications
than the Consumer Confidence Index

2 My financial fitness is not very good: | know that | haven't been able to achieve the
fin. goals that | think | should have by now

Lty fimancial fitness is very poor: | fesl like | sm shways falling behind snd/or that |
don't know where to turn for help

e Created in 2011, measured annually
since, linked to the Environics Social
Previous Values program




Financial Fithess Index

Set at 100 in 2011, the Financial Fitness Index initially declined but regained to early 2020.

110.0

105.0

100.0

95.0 -

93.9

90.0 -

85.0

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2020

Feb/ May
Mar




Financial Fithess Index

1100 -

Between Feb/March and May, steepest
105.0 - declines were among:
100.0 -

e Boomers (-5.9) and Gen X (-6.2)
95.0 - e Albertans (-10.2) and BC (-6.3)
0.0 | e Those working part-time (-10.9)

e Those with incomes $150k+ (-7.5)
85.0 . . . . . . . . . . _

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2020 e New Canadians (-9.5)
Feb/  May

Mar




May 2020

Improved
Stayed the same
B Gotten worse

February 2020

Improved
Stayed the same
. Gotten worse

Financial situation changing

Key Differences:

« Those who intend to buy their first home in the next two years
are more likely to say their financial situation improved (42%)

+ Those feeling their financial situation has gotten worse include
those who are unemployed (41%) and those with incomes
below $50k (20%)

May Update:

« Those in Alberta are more likely to say their financial situation
got worse (41%)

« Recent first-time buyers (43%) and future intenders (27%) are
more likely to say their financial situation improved
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Impact of COVID-19 on Employment




Mo impact. | continue to work full time
(or as many hours as | did prior to
COVID-19), either working from home

or in my regular place of employment

A minor impact. My work hours have
been reduced

A serious impact. | have been
temporarily laid off.

A very serious impact. | have been
permanently laid off and/or the
organization | worked for has dosed
down.

Don't know/not sure

5%

1%

Impact of COVID-19 on employment

Key Differences:

46%

21%

27%

May 2020

Homeowners are more likely than non-owners to
say they have not been impacted (50% vs. 35%)

Those working part-time are more likely to say it
had a serious/very serious impact (48%) than
those working full-time (25%)

Those ineligible for the CERB are more likely to
say it had a serious/very serious impact (50%).

New Canadians are more likely to say it had a
serious/very serious impact (58%)

Those in Atlantic Canada are more likely to say it
had no impact (63%) while those in the Prairies
are more likely to say it had a serious impact
(40%)




Mortgage deferrals

Key Differences:

- While 11 percent have applied for a mortgage deferral, the
11% 20 percent who are considering it may be waiting to see
whether there will be further uncertainty regarding their
return to work.

Yes, | have applied for a
mortgage deferral

Mo, | have not yet applied for

a mortgage deferral, but | am 20% « First-time home buyers are more likely to say they have
considering it. applied for a mortgage deferral (25%) or might consider it
(30%).
No, | am not interested in . ] . .
applying for a mortgage 67% - Working Canadians whose jobs have had a serious/very
deferral serious impact by Covid-19 are more likely to have applied
(20%) or plan to (26%).
Don't know/not sure | 3% - Those in Atlantic Canada (19%) and B.C. (19%) are more
May 2020 likely to have applied, while those in the Prairies (36%) and

Alberta (33%) are more likely to say they are considering it.




Many home buyers/sellers anticipate a quick return

As spon as possible once

restrictions are lifted 20%
At least within 3 months of 159 Key Differences:
the restrictions being lifted
« Those in Quebec anticipate selling or buying real estate
within three months following the lifting of restrictions (51%).
I'll wait at least 3 months
after restrictions are lifted, 18%

then consider

| don't know yet - I'll wait to
make a decision

46%
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